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The definitive superyacht industry magazine.  
Delivering truth, opinion, ideas and expert industry analysis.
The Superyacht Report is not sold in shops, it is sent directly 
to the yachts and desks of known industry professionals, 
offering our advertisers the purest audience and best  
value possible.

* Following application and maintenance instructions. For professional use only. Awlgrip and the AkzoNobel logo are trademarks of AkzoNobel. © AkzoNobel 2014.
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AWLWOODTM

Awlwood gives an exceptional finish lasting four times longer than a traditional

premium yacht varnish*. Based on a proprietary formulation, this clear coat

finish combines science and nature to yield stunning results, beyond a traditional

varnish, beyond compare.

The Awlwood finish is the best I have ever

seen on a varnished hull sailing yacht – the

looks and comments of admiration we get,

wherever we sail, are incredible.

ARGAN BAILEY
CAPTAIN, TEMPUS FUGIT
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The Superyacht Report is an indispensible business 
magazine which gets to the heart of  the issues  
affecting the superyacht market today. Advertise 
within The Superyacht Report and reach a pure 
target audience with huge spending power.

Distribution
·  ��Published nine times a year

·  ��Print run: 16,000

·  ��Worldwide distribution

·  ��Promotional copies: 
up to 3,000 per show

·  ��Digital readership: 
Approximately 10% 
of SuperyachtNews.com’s 
33,500 unique visitors 
per month download The 
Superyacht Report online

Geographical Breakdown
Shown as a % of 16,000 print run

 �United States	       20%

 United Kingdom	      14.3%

 France      	       11.9%

 �Rest of Europe	       9.8%

 Italy	       	       9.7%

 Spain	       	       7.8%

 Rest of World	       6%

 Australasia	       4.9%

 The Netherlands	      4.9%

 Germany	       4%

 Monaco	       4%

 Middle East	       1.9%

In print

 �Captains & Yachts direct		  21%

 �Industry			   22%

 �Shipyards			   18%

 Yacht Owners			   11%

 �Marinas & Ports			   8%	

Buying Audience
Shown as a % of 16,000 print run

 Brokers			   6%

 Designers			   6%

 Owners Reps & Project Managers	 4%

 Yacht Managers			  4%
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Distribution Schedule

In print

Issue

The Annual Report 2014 (Jan/Feb)

March/April 160

May 161

June 162

July 163

August/September 164

October 165

November 166

December 167

Editorial Focus

The Annual Report
The Superyacht Intelligence Global 
Order Book, Statistics & Analysis

The Refit and Coatings Issue
Refit, Materials, Coatings  
& Finishes

The Captains’ and Managers’ Issue
Bridge, Communication, Operation 
& Security

The Owners’ & Guests’ Issue
Chartering, Marinas, Agents  
& Interiors

The Shipyard Issue
New Build Shipyards, Project
Management & Subcontractors

The Technology Issue
Engine Room, Power & Propulsion,
AV, Lighting, Tenders & Toys

The Sale and Purchase Issue
Brokerage, Charter, Marketing,
Boatshows & Emerging Markets

The Business Issue
Law, Tax, Finance, Flagging,  
Regulation & Insurance

The Production Builders Issue
The State of the Production & Semi
Production Build Market, Statistics 
& Analysis

“The only publication I put in front of  the boss. 
And the only publications I put value in and  
appreciate.” Anthony Hodgson, M/Y Endless Summer

Advertising
 Deadline

19/12/2014

30/01/2015

10/03/2015

13/04/2015

15/05/2015

19/06/2015

03/08/2015

18/09/2015

30/10/2015

Publication Date

30/01/2015

27/02/2015

07/04/2015

11/05/2015

12/06/2015

17/07/2015

31/08/2015

16/10/2015

Fri 27/11/2015

Boat Shows/Events 

Antibes Yacht Show,  
MYBA Charter Show

SuperyachtDESIGN Week

Monaco Yacht Show

Fort Lauderdale International
Boat Show, Global Superyacht
Forum, METS & Pinmar Golf

Antigua Charter Show
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·  Double page spread @ £5,650

·  Full page @ £3,200

·  ½ page @ £1,700

·  ¼ page @ £975

�Prices are based on your advert appearing as run 
of paper. For specific positional guarantee contact 
your account manager.

In print

Rates

“Lürssen is delighted to be associated with premium yachting 
magazine The Superyacht Report, which has grown into an opinion 
leading magazine” Sylke auf  dem Graben, Lürssen
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of M/Y Stella Maris with her designer.
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Mark Cavendish and Fabio Ermetto
on the challenges of delivering a 
better sales process.
Page 37

engines report 
An examination of the data on the 
main engines delivered over the past 
10 years. 
Page 60

baltic yachts 
In the yard’s 40th anniversary year, we 
talk to three individuals instrumental 
in shaping the company’s future.
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Thinking Big 
With a growing portfolio of shipyards, 
Giovanni Costantino shares his 
ambitious plans for Admiral Tecnomar.
Page 20 

nauTor’s swan 
The management team discusses 
Leonardo Ferragamo and its vision for 
the brand.
Page 28 

a FleeT For The FuTure 
We gain exclusive access to the 
Kockums facility where the first Royal 
Falcon Fleet 135 is nearing completion. 
Page 54

CoaTings FoCus 
An analysis of insurance issues relating 
to paint jobs, plus the changing 
definintion of a paint consultant’s role.
Page 68 
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Bespoke Options
Bespoke marketing solutions, including 
direct mail targeting, advertising fold-outs 
and cover wraps, are available on request.
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Online

Rates
(Advertising package)  
@ £300 per month 
·  �1 x horizontal banner rotating 

at random across all pages 
of TheSuperyachtReport.com

·  �1 x skyscraper banner rotating 
at random across all pages 
of TheSuperyachtReport.com

TheSuperyachtReport.com 
3,000+ unique monthly visitors

TheSuperyachtReport.com is the complementary website 
to The Superyacht Report magazine. Users can catch up 
on select content and read all the extras not printed  
in the magazine anytime, anywhere.



For all Superyacht Group media kits:

www.thesuperyachtgroupmediakit.com/mycampaign

Roland Archdall
Commercial Director
E. roland@thesuperyachtgroup.com
T. +44 (0) 207 801 1016

For more information

“The Superyacht Report is 
an important part in the  
Amels marketing chain.  
We have a very long and  
positive relationship.”  
Victor Caminada, Amels
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